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Objectives: Companies are the main contributors to economic, social and environmental well-being. Corporate activities are vital in the present and will have serious bearing on the future. Therefore, corporate sustainability is imperative for the long-term sustainable development of the economy and society. In this study, we will understand the meaning of sustainability reporting, its framework and guidelines.
Sustainability Reporting: Concept
The concept of sustainability reporting is of recent origin. Sustainability reporting is a process for publicly disclosing an organization’s economic, environmental, and social performance. Many companies find that financial reporting alone no longer satisfies the needs of shareholders, customers, communities and other stakeholders for information about overall organizational performance. Through sustainability reporting, organizations report on progress against performance/ goals not only for economic achievements, but for environmental protection and social well-being.

 John Elkington has coined the term ‘triple bottom line’ to describe social, environmental and financial accounting. “A sustainability report comprises information on how a company, proactively and beyond regulations, acts responsibly towards the environment around it and works towards equitable and fair business practices and brings to life products and services with lower impacts on the natural environment. Such a report describes how a company has implemented a greener supply chain, has engaged with local communities, is helping tackle climate-change issues, or is “innovating for the poor”. 
A sustainability report is a report published by a company or organization about the economic, environmental and social impacts caused by its everyday activities. A sustainability report also presents the organization's values and governance model, and demonstrates the link between its strategy and its commitment to a sustainable global economy. 

Sustainability reporting can be considered as synonymous with other terms for non-financial reporting; triple bottom line reporting, corporate social responsibility (CSR) reporting, and more. It is also an intrinsic element of integrated reporting; a more recent development that combines the analysis of financial and non-financial performance.
Benefits: An effective sustainability reporting cycle should benefit all reporting organizations.  Internal benefits for companies and organizations can include:
 • Increased understanding of risks and opportunities 
• Emphasizing the link between financial and non-financial performance 
• Influencing long term management strategy and policy, and business plans 
• Streamlining processes, reducing costs and improving efficiency 
• Benchmarking and assessing sustainability performance with respect to laws, norms, codes, performance standards, and voluntary initiatives 
External benefits of sustainability reporting can include: 
• Mitigating - or reversing - negative environmental, social and governance impacts
• Improving reputation and brand loyalty 
• Enabling external stakeholders to understand company’s true value, and tangible and intangible assets 
• Demonstrating how the organization influences, and is influenced by, expectations about sustainable development
Building and maintaining trust in businesses and governments is fundamental to achieving a sustainable economy and world. Every day, decisions are made by businesses and governments which have direct impacts on their stakeholders, such as financial institutions, labor organizations, civil society and citizens, and the level of trust they have with them. These decisions are rarely based on financial information alone. They are based on an assessment of risk and opportunity using information on a wide variety of immediate and future issues. 

The value of the sustainability reporting process is that it ensures organizations consider their impacts on these sustainability issues, and enables them to be transparent about the risks and opportunities they face. Stakeholders also play a crucial role in identifying these risks and opportunities for organizations, particularly those that are non-financial. This increased transparency leads to better decision making, which helps build and maintain trust in businesses and governments.
Some of the key drivers of sustainability reporting are- 

• Regulations: Governments, at most levels have stepped up the pressure on corporations to measure the impact of their operations on the environment. Legislation is becoming more innovative and is covering an ever wider range of activities. The most notable shift has been from voluntary to mandatory sustainability, monitoring and reporting. 

• Customers: Public opinion and consumer preferences are the more abstract but powerful factor that exerts considerable influence on companies, particularly those that are consumer oriented.  Customers significantly influence a company’s reputation through their purchasing choices and brand. 

• Loyalty: This factor has led the firms to provide much more information about the products they produce, the suppliers who produce them, and the product’s environmental impact starting from creation to disposal. 

• NGO’s and the media: Public reaction comes not just from customers but from advocates and the media, who shape public opinion. Advocacy organizations, if ignored or slighted, can damage brand value. 

• Employees: Those who work for a company bring particular pressure to bear on how their employers behave; they, too, are concerned citizens beyond their corporate roles. 

• Peer pressure from other companies: Each company is part of an industry, with the peer pressures and alliances that go along with it. Matching industry standards for sustainability reporting can be a factor; particularly for those who operate in the same supply chain and have environmental or social standards they expect of their partners. There is a growing trend for large companies to request sustainability information from their suppliers as part of their evaluation criteria. The US retailer Walmart announced an initiative for a worldwide sustainable product index in July 2009. This initiative would create a database across leading retailers to facilitate comparisons of sustainability performance of leading products. 

• Companies themselves: Corporations, as public citizens, feel their own pressure to create a credible sustainability policy, with performance measures to back it up, but with an eye on the bottom line as well. Increasingly, stakeholders are demanding explicit sustainability reporting strategies and a proof of the results. So, too, are CEOs, who consider sound social and environmental policies a critical element of corporate success. Companies report that integrated reporting drives them to re-examine processes with an eye towards resource allocation, waste elimination and efficiency improvements. Balancing financial growth, corporate responsibility, shareholder returns and stakeholder demands also leads to an evaluation of the trade-off between short term gains and long-term profits. 

• Investors: Increasingly, investors want to know that companies they have targeted have responsible, sustainable, long-term business approaches. Institutional investors and stock exchange CEOs, for example, have moved to request increased sustainability reporting from listed companies, and environmental, social and corporate governance indices have been established such as the Dow Jones Sustainability Index.  
Major providers of sustainability reporting guidance include: 
• The Global Reporting Initiative (The GRI Sustainability Reporting Framework and Guidelines) • Organization for Economic Cooperation and Development (OECD Guidelines for Multinational Enterprises) 
• The United Nations Global Compact (the Communication on Progress) International Organization for Standardization (ISO 26000, International Standard for social responsibility) 
• Uptake of sustainability reporting is increasing among organizations of all sizes: here are some statistics.
Global Reporting Initiative - Sustainability Reporting Framework  
As for financial reporting, companies follow a generally accepted reporting framework; Global Reporting Initiative (GRI) has developed a generally accepted framework to simplify report preparation and assessment, helping both reporters and report users gain greater value from sustainability reporting.  

Global Reporting Initiative (GRI) is an initiative at the global level to standardize non-financial Reporting (NFR), which the institutions adopt and has become the standard internationally.  

GRI is a long-term, multi-stakeholder, international process whose mission is to develop and disseminate globally applicable Sustainability Reporting Guidelines. The aim of the Guidelines is to assist reporting organizations and their stakeholders in articulating and understanding contributions of the reporting organizations to sustainable development.  

GRI is a permanent, independent organization, with a distinguished Board of Directors, and global headquarters in Amsterdam, Netherland. The Board has fiduciary, financial and legal, and overall strategic responsibilities for GRI. Broadly representative advisory groups on policy (the stakeholder council) and technical issue (the Technical Advisory Council) ensure that the GRI’s core values of inclusiveness and transparency are sustained. Organizational stakeholders support GRI’s mission, contribute to the annual budget and elect the stakeholder council.  

The Global Reporting Initiative (GRI) is a large multi-stakeholder network of thousands of experts, in dozens of countries worldwide, who participate in GRI’s working groups and governance bodies, use the GRI Guidelines to report, access information in GRI-based reports, or contribute to develop the Reporting Framework in other ways – both formally and informally.
The GRI Sustainability Reporting Framework is made up of the Sustainability Reporting Guidelines, Sector supplements and Indicator Protocols. Together these are known as the Sustainability Reporting Framework. The GRI Reporting Framework is intended to serve as a generally accepted framework for reporting on an organization’s economic, environmental, and social performance. It is designed for use by organizations of any size, sector, or location. It takes into account the practical considerations faced by a diverse range of organizations – from small enterprises to those with extensive and geographically dispersed operations. 

The Sustainability Reporting Guidelines are the core element of the Reporting Framework. They outline content that is broadly relevant to all organizations regardless of size, sector or location. The Sustainability Reporting Guidelines developed by the Global Reporting Initiative, is a significant system that integrates sustainability issues in to a frame of reporting. 

Global Reporting Initiative - Sustainability Reporting Guidelines 
An ever-increasing number of companies and other organizations want to make their operations sustainable. Moreover, expectations that long-term profitability should go hand-in-hand with social justice and protecting the environment are gaining ground. These expectations are only set to increase and intensify as the need to move to a truly sustainable economy is understood by companies’ and organizations’ financiers, customers and other stakeholders. Sustainability reporting helps organizations to set goals, measure performance, and manage change in order to make their operations more sustainable.  

In this context, the Global Reporting Initiative (GRI) launched the fourth generation of its sustainability reporting guidelines: the GRI G4 Sustainability Guidelines (the Guidelines) in 2013. The aim of G4, is to help reporters prepare sustainability reports that matter, contain valuable information about the organization’s most critical sustainability-related issues, and make such sustainability reporting standard practice.  

G4 is applicable to all organizations, large and small, across the world. The Guidelines are now presented in two parts to facilitate the identification of reporting requirements and related guidance. It consist of following two parts-  

• Part 1- Reporting Principles and Standard Disclosures: It contains the reporting principles and standard disclosures and also sets out the criteria to be applied by an organization to prepare its sustainability report in accordance with the Guidelines.  

• Part 2 - Implementation Manual: It contains reporting and interpretative guidance that an organization should consult when preparing its sustainability report.  

The Guidelines are designed to align and harmonize as much as possible with other internationally recognized standards. The Guidelines provide links with the United Nations Global Compact’s Ten Principles, 2000; the OECD’s Guidelines for Multinational Enterprises, 2011; and the UN’s Guiding Principles on Business and Human Rights, 2011.  
United Nations Global Compact’s Ten Principles, 2000
The UN Global Compact is a strategic policy initiative for businesses that are committed to aligning their operations and strategies with ten universally accepted principles in the areas of human rights, labour, environment and anti-corruption. By incorporating the Global Compact principles into strategies, policies and procedures, and establishing a culture of integrity, companies are not only upholding their basic responsibilities to people and planet, but also setting the stage for long-term success. The UN Global Compact’s Ten Principles are derived from: the Universal Declaration of Human Rights, the International Labour Organization’s Declaration on Fundamental Principles and Rights at Work, the Rio Declaration on Environment and Development, and the United Nations Convention Against Corruption. 

Ten Principles 

• Principle 1: Businesses should support and respect the protection of internationally proclaimed human rights; and 

• Principle 2: make sure that they are not complicit in human rights abuses. 

• Principle 3: Businesses should uphold the freedom of association and the effective recognition of the right to collective bargaining; 

• Principle 4: the elimination of all forms of forced and compulsory labour; 

• Principle 5: the effective abolition of child labour; and 

• Principle 6: the elimination of discrimination in respect of employment and occupation. 

• Principle 7: Businesses should support a precautionary approach to environmental challenges; 

• Principle 8: undertake initiatives to promote greater environmental responsibility; and 

• Principle 9: encourage the development and diffusion of environmentally friendly technologies. 

• Principle 10: Businesses should work against corruption in all its forms, including extortion and bribery.
Un-Principles for Responsible Investment (PRI)
Following are the Six PRI Principles for Institutional Investors: 

Principle 1: We will incorporate ESG issues into investment analysis and decision-making processes.- 

Possible actions: 

• Address ESG issues in investment policy statements  

• Support development of ESG-related tools, metrics, and analyses  

• Assess the capabilities of internal investment managers to incorporate ESG issues  

• Assess the capabilities of external investment managers to incorporate ESG issues  

• Ask investment service providers (such as financial analysts, consultants, brokers, research firms, or rating companies) to integrate ESG factors into evolving research and analysis  
• Encourage academic and other research on this theme  

• Advocate ESG training for investment professionals  

Principle 2: We will be active owners and incorporate ESG issues into our ownership policies and practices.- 

Possible actions: 

• Develop and disclose an active ownership policy consistent with the Principles  

• Exercise voting rights or monitor compliance with voting policy (if outsourced)  

• Develop an engagement capability (either directly or through outsourcing)  

• Participate in the development of policy, regulation, and standard setting (such as promoting and protecting shareholder rights)  

• File shareholder resolutions consistent with long-term ESG considerations  

• Engage with companies on ESG issues  

• Participate in collaborative engagement initiatives  

• Ask investment managers to undertake and report on ESG-related engagement  

Principle 3: We will seek appropriate disclosure on ESG issues by the entities in which we invest. 

Possible actions: 

• Ask for standardised reporting on ESG issues (using tools such as the Global Reporting Initiative)  

• Ask for ESG issues to be integrated within annual financial reports  

• Ask for information from companies regarding adoption of/adherence to relevant norms, standards, codes of conduct or international initiatives (such as the UN Global Compact)  

• Support shareholder initiatives and resolutions promoting ESG disclosure  

Principle 4: We will promote acceptance and implementation of the Principles within the investment industry. 

Possible actions: 

• Include Principles-related requirements in requests for proposals (RFPs)  

• Align investment mandates, monitoring procedures, performance indicators and incentive structures accordingly (for example, ensure investment management processes reflect long-term time horizons when appropriate)  

• Communicate ESG expectations to investment service providers  

• Revisit relationships with service providers that fail to meet ESG expectations  

• Support the development of tools for benchmarking ESG integration  

• Support regulatory or policy developments that enable implementation of the Principles  
Principle 5: We will work together to enhance our effectiveness in implementing the Principles. 

Possible actions: 

• Support/participate in networks and information platforms to share tools, pool resources, and make use of investor reporting as a source of learning  

• Collectively address relevant emerging issues  

• Develop or support appropriate collaborative initiatives  

Principle 6: We will each report on our activities and progress towards implementing the Principles. 

Possible actions: 

• Disclose how ESG issues are integrated within investment practices  

• Disclose active ownership activities (voting, engagement, and/or policy dialogue)  

• Disclose what is required from service providers in relation to the Principles  

• Communicate with beneficiaries about ESG issues and the Principles  

• Report on progress and/or achievements relating to the Principles using a ‘Comply or Explain’* approach  

• Seek to determine the impact of the Principles  

• Make use of reporting to raise awareness among a broader group of stakeholders  

In signing the Principles, Institutional Investors publicly commit to adopt and implement them, where consistent with their fiduciary responsibilities and commit to evaluate the effectiveness and improve the content of the Principles over time. They also encourage other investors to adopt the Principles. 

Sustainability Indices 
(A) Dow-Jones Sustainability Index 
The Dow Jones Sustainability Indices are the first global indices tracking the financial performance of the leading sustainability-driven companies worldwide, it was launched in 1999. 

The Dow Jones Sustainability World Index (DJSI World) comprises more than 300 companies that represent the top 10% of the leading sustainability companies out of the biggest 2500 companies in the Dow Jones World Index. 

In addition to the composite DJSI World, there are six specialized subset indexes excluding alcohol, ex gambling, ex tobacco, ex armaments & firearms, ex alcohol, tobacco, gambling, armaments & firearms indexes, and ex alcohol, tobacco, gambling armaments & firearms, and adult entertainment. 

(B)  Environment, Social, Governance (ESG) Index 
ESG describes the environmental, social and corporate governance issues that investors are considering in the context of corporate behaviour. Integration of ESG refers to the active investment management processes that include an analysis of environmental, social, and corporate governance risks and opportunities and sustainability aspects of company performance evaluation. 

The ESG index employs a unique and innovative methodology that quantifies a company's ESG practices and translates them into a scoring system which is then used to rank each company against its peers in the market. Its quantitative scoring system offers investors complete transparency on Environmental, Social & governance issues of a company. 

Key Performance Indicators: 

• Environment - Energy use and efficiency, Greenhouse gas emissions, Water use, Use of ecosystem services – impact & dependence and Innovation in environment friendly products and services. 

• Social - Employees, Poverty and community impact and Supply chain management 

• Governance - Codes of conduct and business principles, accountability, transparency and disclosure and Implementation – quality and consistency. 

(C) Standard & Poor’s ESG India Index 
Standard & Poor’s ESG India index provides investors with exposure to a liquid and tradable index of 50 of the best performing stocks in the Indian market as measured by environmental, social, and governance parameters. The index employs a unique and innovative methodology that quantifies a company’s ESG practices and translates them into a scoring system which is then used to rank each company against their peers in the Indian market. Its quantitative scoring system offers investors complete transparency. 

The creation of the index involves a two step process, the first of which uses a multi-layered approach to determine an ‘ESG’ score for each company. The second step determines the weighting of the index by score. Index constituents are derived from the top 500 Indian companies by total market capitalizations that are listed on National Stock Exchange of India Ltd. (NSE). These stocks are then subjected to a screening process which yields a score based on a company’s ESG disclosure practices in the public domain. 

Sustainability Reporting Framework in India 

The Ministry of Corporate Affairs (MCA) recommends sustainability reporting in India. Considering the importance of sustainability in businesses, MCA launched Corporate Social Responsibility Voluntary Guidelines in 2009. This voluntary CSR Policy addresses six core elements – Care for all Stakeholders, Ethical functioning, Respect for Workers’ Rights and Welfare, Respect for Human Rights, Respect for Environment and Activities for Social and Inclusive Development. To take this further, in 2011 MCA issued ‘National Voluntary Guidelines on Social, Environmental and Economical Responsibilities of Business’ which encourages reporting on environment, social and governance issues.  

In line with the National Voluntary Guidelines on Social, Environmental and Economic Responsibilities of Business and considering the larger interest of public disclosure regarding steps taken by listed entities from a Environmental, Social and Governance (“ESG”) perspective, SEBI decided to mandate inclusion of Business Responsibility Reports (“BR reports”) as part of the Annual Reports for listed entities.  

SEBI in its (Listing Obligations and Disclosure Requirements) Regulations, 2015 has required that the annual report of a listed entity shall contain BRR describing initiative taken by them from an environmental, social and governance perspective in the prescribed format [Regulation 34(2)(f)]. 

Business Responsibility Report is a disclosure of adoption of responsible business practices by a listed company to all its stakeholders. This is important considering the fact that these companies have accessed funds from the public, have an element of public interest involved, and are obligated to make exhaustive disclosures on a regular basis.  

SEBI has prescribed a format for 'Business Responsibility Report’. It contains a standardized format for companies to report the actions undertaken by them towards adoption of responsible business practices. Business Responsibility Report has been designed to provide basic information about the company, information related to its performance and processes, and information on principles and core elements of the Business Responsibility Reporting. The prescribed format of a Business Responsibility Report also provides a set of generic reasons which the company can use for explaining their inability to adopt the business responsibility policy. Further, Business Responsibility Report has been designed as a tool to help companies understand the principles and core elements of responsible business practices and start implementing improvements which reflect their adoption in the manner the company undertakes its business. 

The BRR framework is divided into five sections: 

 (a) Section A: General Information about the Organisation – Industry Sector, Products & Services, Markets, other general information 

 (b) Section B: Financial Details of the Organisation – Paid up capital, Turnover, Profits, CSR (Corporate Social Responsibility) spend. 

 (c) Section C: Other Details – BR initiatives at Subsidiaries and Supply-chain Partners 

 (d) Section D: BR Information – Structure, Governance & Policies for Business Responsibility  

 (e) Section E: Principle-wise Performance – Indicators to assess performance on the 9 Business Responsibility principles as envisaged by the National Voluntary Guidelines (NVGs) 

Business Responsibility Report – Suggested Framework 

Section A: General Information about the Company  

 1. Corporate Identity Number (CIN) of the Company  

 2. Name of the Company  

 3. Registered address  

 4. Website  

 5. E-mail id  

 6. Financial Year reported  

 7. Sector(s) that the Company is engaged in (industrial activity code-wise)  

 8. List three key products/services that the Company manufactures/provides (as in balance sheet)  

 9. Total number of locations where business activity is undertaken by the Company  

 (i) Number of International Locations (Provide details of major 5)  

 (ii) Number of National Locations  

 10. Markets served by the Company – Local/State/National/International/  

Section B: Financial Details of the Company 

 1. Paid up Capital (INR)  

 2. Total Turnover (INR)  

 3. Total profit after taxes (INR)  

 4. Total Spending on Corporate Social Responsibility (CSR) as percentage of profit after tax (%)  
5. List of activities in which expenditure in 4 above has been incurred:-  

 a.  

 b.  

 c.  

Section C: Other Details 
 1. Does the Company have any Subsidiary Company/ Companies?   
2. Do the Subsidiary Company/Companies participate in the BR Initiatives of the parent company? If yes, then indicate the number of such subsidiary company(s)   
3. Do any other entity/entities (e.g. suppliers, distributors etc.) that the Company does business with; participate in the BR initiatives of the Company? If yes, then indicate the percentage of such entity/entities? [Less than 30%, 30-60%, More than 60%]  

Section D: BR Information 

1. Details of Director/Directors responsible for BR  

(a) Details of the Director/Director responsible for implementation of the BR policy/policies  • DIN Number  • Name  • Designation  

(b) Details of the BR head 

(2)  Principle-wise (as per NVGs) BR Policy/policies (Reply in Y/N)
3. Governance related to BR  

• Indicate the frequency with which the Board of Directors, Committee of the Board or CEO to assess the BR performance of the Company. Within 3 months, 3-6 months, Annually, More than 1 year  

• Does the Company publish a BR or a Sustainability Report? What is the hyperlink for viewing this report? How frequently it is published?  

Section E: Principle-wise performance  

Principle 1  

 1. Does the policy relating to ethics, bribery and corruption cover only the company? Yes/ No. Does it extend to the Group/Joint Ventures/ Suppliers/Contractors/NGOs /Others?  

 2. How many stakeholder complaints have been received in the past financial year and what percentage was satisfactorily resolved by the management? If so, provide details thereof, in about 50 words or so.  
Principle 2  

 1. List up to 3 of your products or services whose design has incorporated social or environmental concerns, risks and/or opportunities.  
 i.   
ii.   
iii.  

 2. For each such product, provide the following details in respect of resource use (energy, water, raw material etc.) per unit of product(optional):   i. Reduction during sourcing/production/ distribution achieved since the previous year throughout the value chain?   ii. Reduction during usage by consumers (energy, water) has been achieved since the previous year?  

 3. Does the company have procedures in place for sustainable sourcing (including transportation)?   i. If yes, what percentage of your inputs was sourced sustainably? Also, provide details thereof, in about 50 words or so.  

 4. Has the company taken any steps to procure goods and services from local & small producers, including communities surrounding their place of work?  

  If yes, what steps have been taken to improve their capacity and capability of local and small vendors? P  

 5. Does the company have a mechanism to recycle products and waste? If yes what is the percentage of recycling of products and waste (separately as <5%, 5-10%, >10%). Also, provide details thereof, in about 50 words or so.  

Principle 3  

 1. Please indicate the Total number of employees.  

 2. Please indicate the Total number of employees hired on temporary/contractual/casual basis.  

 3. Please indicate the Number of permanent women employees.  

 4. Please indicate the Number of permanent employees with disabilities  

 5. Do you have an employee association that is recognized by management.  

 6. What percentage of your permanent employees is members of this recognized employee association?  

 7. Please indicate the Number of complaints relating to child labour, forced labour, involuntary labour, sexual harassment in the last financial year and pending, as on the end of the financial year. 
8. What percentage of your under mentioned employees were given safety & skill up-gradation training in the last year?  

 • Permanent Employees  

 • Permanent Women Employees  

 • Casual/Temporary/Contractual Employees  

 • Employees with Disabilities  

Principle 4  

 1. Has the company mapped its internal and external stakeholders? Yes/No  

 2. Out of the above, has the company identified the disadvantaged, vulnerable & marginalized stakeholders.  

 3. Are there any special initiatives taken by the company to engage with the disadvantaged, vulnerable and marginalized stakeholders. If so, provide details thereof, in about 50 words or so.  

Principle 5  

 1. Does the policy of the company on human rights cover only the company or extend to the Group/Joint Ventures/Suppliers/Contractors/NGOs/Others?  

 2. How many stakeholder complaints have been received in the past financial year and what percent was satisfactorily resolved by the management?  

Principle 6  

1. Does the policy related to Principle 6 cover only the company or extends to the Group/Joint Ventures/Suppliers/Contractors/NGOs/others.  

 2. Does the company have strategies/ initiatives to address global environmental issues such as climate change, global warming, etc? Y/N. If yes, please give hyperlink for webpage etc.  

 3. Does the company identify and assess potential environmental risks? Y/N  

 4. Does the company have any project related to Clean Development Mechanism? If so, provide details thereof, in about 50 words or so. Also, if Yes, whether any environmental compliance report is filed?  

 5. Has the company undertaken any other initiatives on – clean technology, energy efficiency, renewable energy, etc. Y/N. If yes, please give hyperlink for web page etc.  

 6. Are the Emissions/Waste generated by the company within the permissible limits given by CPCB/SPCB for the financial year being reported?  

 7. Number of show cause/ legal notices received from CPCB/SPCB which are pending (i.e. not resolved to satisfaction) as on end of Financial Year.  

Principle 7  

 1. Is your company a member of any trade and chamber or association? If Yes, Name only those
major ones that your business deals with:  

 a.  

 b.  

 c.  

 d.  

 2. Have you advocated/lobbied through above associations for the advancement or improvement of public good? Yes/No; if yes specify the broad areas ( drop box: Governance and Administration, Economic Reforms, Inclusive Development Policies, Energy security, Water, Food Security, Sustainable Business Principles, Others)  

Principle 8  

 1. Does the company have specified programmes/initiatives/projects in pursuit of the policy related to Principle 8? If yes details thereof.  

 2. Are the programmes/projects undertaken through in-house team/own foundation/external NGO/government structures/any other organization?  

 3. Have you done any impact assessment of your initiative?  

 4. What is your company’s direct contribution to community development projects- Amount in INR and the details of the projects undertaken.  

 5. Have you taken steps to ensure that this community development initiative is successfully adopted by the community? Please explain in 50 words, or so.  

Principle 9  

 1. What percentage of customer complaints/consumer cases are pending as on the end of financial year.  

 2. Does the company display product information on the product label, over and above what is mandated as per local laws? Yes/No/N.A. /Remarks(additional information)  

 3. Is there any case filed by any stakeholder against the company regarding unfair trade practices, irresponsible advertising and/or anti-competitive behaviour during the last five years and pending as on end of financial year. If so, provide details thereof, in about 50 words or so.  

 4. Did your company carry out any consumer survey/ consumer satisfaction trends?
Triple Bottom Line Approach

Within the broader concept of corporate social responsibility, the concept of Triple Bottom Line (TBL) is gaining significance and becoming popular amongst corporates. Coined in 1997 by John Ellington, noted management consultant, the concept of TBL is based on the premise that business entities have more to do than make just profits for the owners of the capital, only bottom line people understand. "People, Planet and Profit" is used to succinctly describe the triple bottom lines. “People" (Human Capital) pertains to fair and beneficial business practices toward labor and the community and region in which a corporation conducts its business. "Planet" (Natural Capital) refers to sustainable environmental practices. It is the lasting economic impact the organization has on its economic environment A TBL company endeavors to benefit the natural order as much as possible or at the least do no harm and curtails environmental impact. “Profit" is the bottom line shared by all commerce.
The need to apply the concept of TBL is caused due to— 

 (a) Increased consumer sensitivity to corporate social behaviour 

 (b) Growing demands for transparency from shareholders/stakeholders 

 (c) Increased environmental regulation 

 (d) Legal costs of compliances and defaults 

 (e) Concerns over global warming 

 (f) Increased social awareness 

 (g) Awareness about and willingness for respecting human rights 

 (h) Media’s attention to social issues 

 (i) Growing corporate participation in social upliftment 

While profitability is a pure economic bottom line, social and environmental bottom lines are semi or noneconomic in nature so far as revenue generation is concerned but it has certainly a positive impact on long term value that an enterprise commands. 

But discharge of social responsibilities by corporates is a subjective matter as it cannot be measured with reasonable accuracy.  

       The current generation people are well aware of what goes on around them. People today know a lot about environment, how it affects them, how things we do affects the environment in turn. For the aware and conscientious consumers today, it is important that they buy products that do not harm the environment. They only like to deal with companies that believe and do things for the greater good of planet earth.
