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Health production strategy
Term health promotion coined by Henry E Sigerist 1945.
1. What it is: The process of enabling people to increase control over and to improve their health. It is an act of actions to faster good health and wellbeing.
2.  Strategy: Three basic strategies:
i. Enabling.
ii. Mediating.
iii. Advocacy.
3. Approaches: Five approaches to health promotion: 
· Medical.
· Behavioural change.
· Educational.
· Client centred
· Societal change.
4. Example: 
· Promoting child and family nutrition.
· Injury prevention.
· Breast feeding promotion.
5. Actions:
1. To inform people what they could do to stay healthy.
2. To address the things in the community that influence health and wellbeing the most.
6. Ottawa charter for health promotion:  First international conference on Health promotion held in Ottawa, Canada in November 1986. The theme was “Health for all by 2000 and beyond that.

7. Strategies in Ottawa charter: Five strategies.
· Build healthy public policy.
· Create supportive environment.
· Strengthen community action.
· Develop personal skills.
· Reorient health services.
8. Why health promotion is important..?
A. World is facing triple burden of diseases:
i. Unfinished agenda of communicable diseases.
ii. Newly emerging and remerging diseases.
iii. Unprecedented rise of non communicable chronic diseases.


B.  Progress and development in today’s world such as:
· Globalization of trade.
· Urbanization.
· Easy of global travel
· Advanced technology.
All this acting as a double- edged sward- positive health outcome on one hand and increase the vulnerability to poor health on the other hand by sedentary life style, and unhealthy dietary patterns.
9. Promotion strategies:
Primordial prevention  	 Primary prevention	     Secondaryprevention             Terciaryprevention.   
10. Four categories of population for health promotion:
· Healthy population.
· Population with that disease.
· Population with symptoms of the disease.
· Population in asymptomatic stage or incubation stage but carrier.


